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Medienobergruppe
 

WA Brutto
 

Elektronische Medien

TV

L'Oréal S.A. (L'Oréal S.A.)

Giorgio Armani
(Fragrances-Cosmetics)



Giorgio Armani My
Way Parfum Damen
Giorgio Armani Acqua
di Giò Profondo
Parfum Herren
Giorgio Armani
Armani Code for men
Parfum Herren

11.158.404 €
11.158.404 €
11.158.404 €
11.158.404 €

7.349.662 €

2.038.865 €

1.769.878 €

Gesamt 11.158.404 €
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 Werbesongs in TV-Spots - Giorgio Armani (Fragrances-Cosmetics) | Reporting Zeitraum: 01.01.2020 - 03.12. 2020

Quelle: AdVison digital
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